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Programme: Media and Information (Bachelor)

Where will graduates of the
degree programme Media
and Information work?

What are the contents of the
degree programme?

Work in the field of media and information looks at the professional and
demand-oriented handling of information from media and for media.
Professionals in media and information work with all areas of printed and
digital media products as well as with texts and audio-visual media.

The Bachelor degree programme Media and Information qualifies
graduates to provide the services of information organisation, brokering
and consultancy. Professionals for media and information are
specialised in the diagnosis of information deficits and the analysis of the
demand for information in media production. On this basis they develop
tailor-made solutions for information and knowledge management in
companies. In order to fulfil their information contract they develop their
own information products and use worldwide available information
sources such as online databases, press documentation and audio-
visual media archives for the research, selection and acquisition of data,
facts and documents.

Professionals for media and information are the interface between

various fields:

As experts for documentation they

- analyse and develop media content

- develop concepts for the multiple use of media and information
products

As information architects and designers they

- develop the information architecture for intranet systems and
organize the internal information management of companies

- together with designers and programmers they design, plan and
develop web-based information and ensure that they are user-
friendly

The degree programme is divided up into compulsory modules and
compulsory elective modules. Study majors are in the areas of
information technology, information business and management,
knowledge and information organisation as well as media sciences and
journalism.

In the first year students complete compulsory modules, introducing
them to the four study majors as well as to the way of working
scientifically, including an introduction to presentation skills. Students
acquire a basic knowledge of all the steps in the production chain of
media products and an in-depth look at journalism and a background
knowledge of media sciences. In the second part of the course students
have the possibility to focus on specific areas by choosing compulsory
electives in one or more of the above areas. The practical insight to the
media business is acquired through a longer work placement in a media
company and an interdisciplinary study project. As part of this study
project students develop and implement solutions for real problems in
close cooperation with partners in industry and institutions, for example
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in the areas of data structuring, resource description, knowledge

organisation or media management.

Programme: Media and Information (Bachelor)

Study Plan Media and Information (Bachelor)
Year 1

M Course Semester 1

Introduction to Information Technologies 1
Introduction to Information Technologies 2
Knowledge Organisation 1

Research Strategies

Media Theory and media research 1

Editorial work and organisation 1

Orientation unit

Work organisation 1

Foreign languages in the world of information
Introduction to work
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Course Semester 2

Introduction to Databases 1
Introduction to Databases 2
Information Management 1
Knowledge Organisation 2

Database retrieval

Media theory and media research 2
Editorial work and organisation 2
Communication and presentation
Screen design/multimedia technology
Media business and communication policy
Media Law and Media Ethics 1
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Total Year 1

Glossary
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SU seminar-style teaching
S  seminar
Programme: Media and Information (Bachelor)

Study Plan Media and Information (Bachelor)
Year 2

M Course Semester 3

2 Information Management 2

2 Statistics and Data Analysis for Business

7 Job analysis

9 Media Informatics

10  Media Business and Communication Policy 2
11  Knowledge Organisation 3

11 Information Research

12  Media Law and Media Ethics 2

13  Media concepts and production

14  Compulsory elective

M Course Semester 4

9 Work placement

Total Year 2

Glossary

M module

SL study credit (ungraded)

PL examination credit (graded)
CP credit point

V  lecture

Pr lab

U exercise

Prak work placement

SU seminar-style teaching

S seminar
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3CP
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3CP
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Programme: Media and Information (Bachelor)

Study Plan Media and Information (Bachelor)

Year 3
M Course Semester 5
8 Work and study methods 2 3CP SuU
8 Work Organisation 2 3CP SuU
15 Compulsory Elective 6 CP S
16  Compulsory Elective 6 CP S
17  Study project 18 CP
M Course Semester 6
18 Compulsory elective 6 CP S
19  Compulsory elective 6 CP S
20  Bachelor Thesis 12 CP
Total Year 3 60 CP
Glossary
M module

SL study credit (ungraded)

PL examination credit (graded)
CP credit point

Vv lecture

Pr lab

U exercise

Prak work placement

SU seminar-style teaching

S seminar

ERASMUS students and other guest students can choose and combine any of these courses. We
recommend choosing courses from the first two semesters in the beginning of their stay so that they
can grow accustomed to the ways of our department and to technical terms in German. We
recommend the study project (18 ECTS) for students who stay with us for a second semester. Project
work is a good way of getting to know ones fellow students, learning how to manage a
comprehensive task and being answerable to a customer.
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Programme: Media and Information (Bachelor)

What can we offer
international guest students?

How do you apply as a guest
student?

The lectures in these degree programmes are in German. ERASMUS
students are welcome in all courses. It is also possible to help organise
a work placement but only for guest students with excellent knowledge
of the German language.

The academic year is split into two semesters. You can apply to come
for one, a maximum of two semesters:

Winter semester:

Sept. - Feb. Application deadline: 30. May

Summer semester:

March - July Application deadline: 30. November

Admission Requirements

In order to be offered a place as an international guest student you must
be enrolled in an institution of higher education in your home country
and have successfully completed at least one academic year in a higher
education programme. For the above programmes you must have good
knowledge of the German language.

Application Process

Please contact the Department's SOCRATES coordinator, Prof. Schulz,
for the application form and return it together with the following papers
within the application deadline:

- proof of payment of the semester contribution
(includes public transport)

- accommodation form

- Learning Agreement for the courses in Hamburg

- Transcript of Records from your home university

Contact:

Prof. Ursula Schulz

Faculty Design, Media and Information
Department of Information

Berliner Tor 5

20099 Hamburg

Tel.: +49 40 428 75 3614

eMail: uschulz@uni-bremen.de

More information see www.haw-hamburg.de/studyabroad



http://www.haw-hamburg.de/studyabroad
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